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A new introductory text with a 
winning strategy... 


Public Relations 


Strategies and Tactics 
DENNIS L. WILCOX/PHILLIP H. AULT/ WARREN K. AGEE 


It’s exhaustive... 

covering more topics—both theoretical and practical—and covering 
them in more depth, than any other beginning text. 

It’s rich with applications... 


examples and cases throughout, plus a highly contemporary section on 
written, spoken, and visual tactics. 


Its Ority is today... 
2 electronic technologies; international public relations 
(e.g., Union Carbide in India); and much, much more. 


Preface by Edward L. Bernays, ‘father of PR.” Just published. 640 pages/ 
cloth. Instructor’s Manual with test questions. 
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